
www.geoplace.co.uk

Good morning and welcome!

Nick Chapallaz, Managing Director, GeoPlace LLP
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Objectives for the conference

• ‘Connecting People and Places’ - A common interest in building and using location data to 
effect change and overcome challenges

• The focal point for hundreds of geographic information experts and influencers

• Hear from others and learn, meet and share

• Annual Awards for 2022/23 - tomorrow
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Make the most of the event by joining the conversation

• Q&A – post questions for 
speakers throughout sessions 
and vote

• Speakers – click to find bios

• Points Mean Prizes quiz –
participate to win – 3 x £50 
vouchers!

• Sponsors – make time to join 
them

• Network - Use the contact 
buttons and visit the virtual 
networking room

• Upload your profile photo

• Review ‘Guide to the platform’ #GeoPlace23
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Thank you to our sponsors. Please time to visit them during the breaks.
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Connecting People and Places - Day 1 Agenda
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GeoPlace vision

A world in which everyone benefits 
from the power of location data

GeoPlace mission

To excel in delivering street and 
addressing data that inspires 
innovation and transforms 
people's lives.
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Data connects society and economy – national 
infrastructure

Data

People

System

Place

Process

• Good government and business 
demand data management excellence

• Look no further than recent national 
and global crisis

• Process and data are the drivers not
systems and technology

• Rapid response requires data readiness

• Data quality is paramount to 
connectivity, automation and right first 
time 
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Info graphic
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Authoritative data Connects People and Places

What YOU do everyday connects business, society, people, 
processes and decisions
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Gazetteer Custodians and GeoPlace have kept pace with real 
world change and developed significant content

• 43 million street and address changes since May ’22

• (Up from 25 million in 2021/22)

• Land and property lifecycle - The timeliness and 
completeness of data is ever more critical

• Significant content – Lifecycle, Floor level, 
Organisation Names, Positional Accuracy, 
Classifications (Tertiary) plus local authority mergers
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Street Naming and Numbering Code of Practise - now available

• Duty for local 
authorities in England 
and Wales to name and 
number properties

• Practical manual

• Ensure processes meet 
legislative requirements

• Maintains consistency
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Frequent change only update now available in OS NGD Address Theme 
OS Places API updated daily - learn more tomorrow
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Telecoms

Transport

Logistics & Supply chain

Insurance

Energy

Retail

Defence

Environment

Utilities

Adoption driven by regulation, operational efficiency and 
competition – conversation now not why, it’s when and how.

Health & Social Care

Emergency response

Banking

Land and property
Climate

Infrastructure

Housing

Building safety



www.geoplace.co.uk

Local authorities are leaders in Connecting People and Places -
‘Store once use many’ for greatest impact and efficiency
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Order Covid19 test packs

Reliance on our collective data for government processes and 
infrastructure supported by government mandate for UPRN and USRN

EPC listings

All DVLA services
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Land and property transactions - opportunities remain to automate and speed-up processes 
through the adoption of UPRN / USRN

Service 
providers

Lenders / 
financers

Insurers Legal
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Commitment by industry bodies, associations and businesses has been 
outstanding
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Support from industry - examples from the last few days
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Adoption of USRN and streets data as the authoritative reference base in 
many major initiatives
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In summary

• National location data infrastructures going from strength the strength

• Use today and tomorrow as a unique opportunity to meet, share, learn
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